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Accessibility
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4466Friends of the Earth brand toolkit

Accessibility in colour 

SSoommee  ccoolloouurr  ccoommbbiinnaattiioonnss  ddoo  nnoott  ppaassss  
ccoolloouurr  ccoonnttrraasstt  ssttaannddaarrddss..  

TThhiiss  gguuiiddee  aaiimmss  ttoo  hheellpp  ddeessiiggnneerrss  iinn  
cchhoooossiinngg  ccoolloouurrss  tthhaatt  hhaavvee  aann  ''AAAA//ggoooodd''  
rraattiinngg,,  mmeeaanniinngg  aa  hhiigghh  eennoouugghh  ccoonnttrraasstt  ffoorr  
ppeeooppllee  wwiitthh  mmooddeerraatteellyy  llooww  vviissiioonn  wwhhoo  ddoo  
nnoott  nneeeedd  aassssiissttiivvee  tteecchhnnoollooggyy..

CCoolloouurr  
((bbaacckkggrroouunndd))  

CCoolloouurr  
((nnaavviiggaattiioonn//tteexxtt))

(Using the RGB palette)

Accessibility – someone’s ability to access the content 
you are sharing – should be considered a high priority. 

Choices of colour, typography, size and composition 
can all affect your contents accessibility standards. It’s 
important to consider those with visual impairments, 
and people who are learning English. Here are some 
simple rules to guide you when creating content: 

Typography

• Avoid underlined text
• Avoid italics
•  Don’t bold a whole paragraph, only single words  

or a short sentence
•  Don’t CAPITALISE a paragraph of text and use fully-

capitalised titles sparingly
•  On printed materials, no text should be smaller  

than 11pt

Colour

Some colour combinations don’t pass accessibility 
standards. The table on the right shows which of our 
RGB brand colours should be used together:

Accessible colour combinations 
and typography in use:

Accessible RGB colour combinations:

4466Friends of the Earth brand toolkit

Accessibility in colour 

SSoommee  ccoolloouurr  ccoommbbiinnaattiioonnss  ddoo  nnoott  ppaassss  
ccoolloouurr  ccoonnttrraasstt  ssttaannddaarrddss..  

TThhiiss  gguuiiddee  aaiimmss  ttoo  hheellpp  ddeessiiggnneerrss  iinn  
cchhoooossiinngg  ccoolloouurrss  tthhaatt  hhaavvee  aann  ''AAAA//ggoooodd''  
rraattiinngg,,  mmeeaanniinngg  aa  hhiigghh  eennoouugghh  ccoonnttrraasstt  ffoorr  
ppeeooppllee  wwiitthh  mmooddeerraatteellyy  llooww  vviissiioonn  wwhhoo  ddoo  
nnoott  nneeeedd  aassssiissttiivvee  tteecchhnnoollooggyy..

CCoolloouurr  
((bbaacckkggrroouunndd))  

CCoolloouurr  
((nnaavviiggaattiioonn//tteexxtt))

(Using the RGB palette)

Background 
colour:

Text/image colour:



Your logo
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The logos above are an example of a group logo.  
You should have your own logo, relevant to your area.

On a dark background

On a light background

Always position your logo on the right of a composition –  
the top or bottom right-hand corner. 

Only use full colour logos on white or dark blue backgrounds.

Digital (RGB) Print (CMYK)



Your logo further guidance
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Logo use don’ts

Friends of the Earth brand toolkit 34

Resize part of the logo Light logo on light background Change the colour  combinations

Dark logo on dark background Change the fontDistort the aspect ratio Logo with a boxed background



Your logo further guidance
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To create maximum impact, we recommend leaving a clear 
area around your logo – as shown below – in which nothing 
else may appear.

The size of your logo is also important in ensuring impact and 
accessibility. Below are minimum sizes to have your logo on 
printed materials:

Minimum logo height:

A2 90mm
A3 65mm
A4 50mm
A5 44mm
A6 35mm

Clear area Height



Typography
Titles

Secondary typeface

Primary typeface

Alignment

Reminder: on printed materials, no text should be smaller than 11pt to meet 
accessibility guidelines.

Libre Franklin Black

Libre Baskerville Regular
LIBRE BASKERVILLE REGULAR

Libre Franklin Medium

Libre Franklin, Medium 

Eque poris molorit, ipsumquid que veliquam id ut eiciatemqui 
toreper sperunt que volorerio velestis sim quo ipsuntum 
illaborisqui que porerum explabo ritaspedis aut accus.

To highlight: 

Libre Franklin, Bold 

Eque poris molorit, ipsumquid que veliquam id ut eiciatemqui 
toreper sperunt que volorerio velestis sim quo ipsuntum 
illaborisqui que porerum explabo ritaspedis aut accus.

Libre Baskerville, Regular 

Eque poris molorit, ipsumquid que veliquam id ut 
eiciatemqui toreper sperunt que volorerio velestis 
sim quo ipsuntum illaborisqui que porerum explabo 
ritaspedis aut accus.

Left and centred

We rarely use our Secondary Font, Libre Baskerville. 
On occasion, it is used for pull-out quotes or headlines.

Left

LIBRE FRANKLIN BLACK

Body copy

7



Colour
Primary colours

For use in print (CMYK):

For use digitally (RGB/Hex):

Secondary colours
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#34Da96

C: 62
M: 0
Y: 41
K: 0

C: 5
M: 3
Y: 1
K: 0

C: 100
M: 93
Y: 36
K: 35

#f3f3f7

C:97 M:14 Y:51 K:1 C:0 M:13 Y:14 K:0 C:58 M:42 Y:29 K:3 C:0 M:4 Y:79 K:0

#4c857f #f1e2d4 #78818f #faef63

C:0 M:17 Y:60 K:0 C:63 M:30 Y:19 K:0 C:0 M:80 Y:56 K:0 C:82 M:71 Y:0 K:0

#f49a3f #6899b9 #ea5c5c #69599e3

#1e234d

Colour is processed differently digitally and in print. Please use  
the versions of our colours recommended for each medium.  
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Photography guidance

Friends of the Earth brand toolkit 5500

Photography do's and don'ts

DDoo  uussee::
• Natural lighting and colours
• Human/ground-level

perspective
• Candid or authentic poses
• Shots involving people
• Any and all weather

When capturing or curating photography (including when 
sourcing stock imagery), we follow these top-line guidelines:

DDoo  nnoott  uussee::
• Unnatural filters or colouring
• Overly dramatic angles and crops
• Obviously staged poses and

moments
• Low quality images
• Dark, moody images

Examples of good photography:
When capturing or curating photography (including when
sourcing stock imagery), we follow these top-line guidelines: 

Do use:

• Natural lighting and colours
• Human/ground-level perspective
• Candid or authentic poses
• Shots involving people
• Any and all weather
• A range of activities – for example protests, tree-planting and events 

Do not use:

• Unnatural filters or colouring
• Overly dramatic angles and crops
• Obviously staged poses and moments
• Low quality images
• Dark, moody images

Consent

It is essential – by law – to collect consent from any identifiable persons  
in a photograph as well as permission to use it from the person or company 
who has the rights for the photo. Failure to meet these General Data 
Protection Regulations (GDPR) can result in legal action.  

Read our consent policy on the following page for more detailed 
information on consent and how to collect it.

Examples of good photography:
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Photography consent
While not immediately apparent, photos and videos where a person’s face  
is clearly visible are considered personal data and should be protected. 

For best practice, especially for events, follow these steps to help protect  
your community: 

• Brief people in advance about any photography or videography happening 
• If possible, display signs saying photography and/or videography is taking 

place 
• Provide ‘no photography’ badges or stickers for those who do not want  

to be in any photos or videos 
• Gather written consent using our consent forms (example right),  

or record verbal consent including who they gave consent to, where  
and when. Scan and save all consent forms and records 

• You must collect written consent for any photo or video content that 
includes children 

• Record the date of your photo and video content and set an expiry date  
to 5 years after they were taken. Treat old content like old data and make 
every attempt to regain consent for older photos and videos

Visit our full page on GDPR to read more and download consent forms, or check 
in with supporterrelations@foe.co.uk if you have any questions. 

Adult consent form

Child consent form

Permission to use photographs and film footage

Thank you for agreeing for to participate in a photo shoot and/or filming for Friends of the Earth (the 
Producer).  The details of the photo/video shoot are below:

Date: 

Photographer:

Location:

Name of adult: 

Production name: 

I acknowledge that by signing this release form and attending the above detailed shoot, I agree to 
authorise Friends of the Earth (the Producer) to record and edit into the Production and related 
materials my name, likeness, image, voice and performance on the Recordings.

I understand that my participation in this project is voluntary and that I may withdraw my consent at 
any time prior to, or after, the photography, filming or recording. 

I agree that the Recordings may be edited and otherwise altered at the discretion of the Producer 
and used in whole or in part for any and all broadcast, non-broadcast, audio/visual, and/or exhibition 
purposes in any manner or media throughout the world. This includes materials  produced for 
fundraising purposes. But any substantial changes to my likeness will need my consent. 

I agree that the Producer may use and authorise others to use all or parts of the Production and 
that the Producer, its successors and assigns shall own all rights, title and interest, including 
copyright to the Recordings captured for the Production, to be used and disposed of without 
limitation.

In signing this release, I agree that the Producer may store copies of the Recordings created and 
that they may store the contact details I have provided alongside this imagery in its database, and 
consent to be contacted regarding the Recordings in the future. These contact details will not be 
shared with any third parties for other uses. 

If the RReeccoorrddiinnggss  are kept for longer than 5 years, the PPrroodduucceerr  will need to seek my consent again 
to use it.

Yours faithfully

Signed by: [NAME OF FOE CONTACT] Signed by: [NAME OF INDIVIDUAL]

Friends of the Earth • The Printworks, 139 Clapham Road SW9 0HP • Tel 020 7490 1555 • Website www.foe.co.uk

Friends of the Earth is the collective name for Friends of the Earth Trust Limited, registered charity 281681, company number 
1533942 and Friends of the Earth Limited, company number 1012357, registered in England and Wales. In both cases the 
registered office is: The Printworks, 139 Clapham Road, London SW9 0HP. 

Permission to use photographs and film footage

Thank you for agreeing for your child to partake in a photo shoot and/or filming for Friends of 
the Earth (the Producer).  The details of the photo shoot are below:

Date: 

Photographer:

Location:

Name of child:  (the Child)

Name of parent/guardian: (the Parent/Guardian)

Production name: 

I acknowledge that by signing this release form and attending the above detailed shoot, I confirm 
that I am the parent/legal guardian of the Child and in this capacity I authorise Friends of the Earth 
(the Producer) to record and edit into the Production and related materials the Child’s name, 
likeness, image, voice and performance on the Recordings.

I understand that the Child’s participation in this project is voluntary and that I may 
withdraw consent for them at any time prior to, or after, the photography, filming or 
recording.

I agree that the Recordings may be edited and otherwise altered at the sole discretion of the 
Producer and used in whole or in part for any and all broadcast, non-broadcast, audio/visual, and/
or exhibition purposes in any manner or media, in perpetuity, throughout the world.
This includes materials produced for fundraising purposes. But any substantial changes to their 
likeness will need my consent.

I agree that the Producer may use and authorise others to use all or parts of the 
Production and that the Producer, its successors and assigns shall own all rights, title and 
interest, including copyright to the Recordings captured for the Production, to be used and 
disposed of without limitation.

In signing this release, I agree that the Producer may store copies of the Recordings created and 
the contact details I have provided alongside this imagery in its database, and consent to be 
contacted regarding the Recordings in the future. These contact details will not be shared with 
any third parties for other uses.

If the RReeccoorrddiinnggss are kept for longer than 5 years, the PPrroodduucceerr will need to seek my 
consent again to use it.

Yours faithfully

Signed by: [NAME OF FOE CONTACT] Signed by: [Parent/Guardian]

Friends of the Earth • The Printworks, 139 Clapham Road SW9 0HP • Tel 020 7490 1555 • Website www.foe.co.uk
Friends of the Earth is the collective name for Friends of the Earth Trust Limited, registered charity 281681, company number 
1533942 and Friends of the Earth Limited,  company number 1012357, registered in England and Wales.  In both cases the 
registered office is: The Printworks, 139 Clapham Road, London SW9 0HP. 

https://campaigning.friendsoftheearth.uk/resources/gdpr-guidance
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Photography other examples



Graphic style
We regularly use graphic shapes to enclose and highlight text, this can also help 
aid accessibility. Below are some examples of how you can use shape  
and colour to make your media more impactful and accessible.

Blocks behind text Gradients Cut-out photos Infographics and icons

One quarter of native species in the UK are 
at risk of extinction.  
Human activity is particularly harmful. From plastic 
pollution and pesticides, to loss of habitat and 
climate breakdown. 
But it’s not too late. 

If you have a connection to nature, you’re more 
likely to be aware of the damage that’s being done 
on your doorstep.  
If more people notice the natural world around 
them, we can work together to protect it.

Animals
under threat 
 

Native species that are currently in danger include:

Nightingale 

Nightingales can produce more 
than 1,000 different sounds 
but sadly, like many other UK 
songbirds, they’re threatened. 
We’ve lost over 90% of 
nightingales in the last 50 years. 

Hazel dormouse 

These tiny creatures have been 
present in Britain for more than 
10,000 years, but our population of 
hazel dormice has declined by 51% 
since the year 2000. 

 

Stag beetle

Males can be as long as a credit card 
making them the largest beetles in the 
UK. Their jaws look like deer antlers and 
according to British folklore they can 
summon thunder and lightning. 

 

Hedgehog 

Hedgehogs got their name from the 
pig-like grunts they make and their love 
of hedges. Numbers of hedgehogs have 
fallen by up to 30% in urban areas and 
by half in rural areas in just 2 decades.

 

1/4
Noticing nature not 
only helps you. 
It can also help the 
natural world.   

 

 

Our natural world is in trouble and we’re facing a 
future without national treasures like butterflies, 
hedgehogs and songbirds. 

But it’s not too late – you can make a difference.  

Research shows that by noticing more of the 
natural world around you, you learn to care more 
about it. If you care more about it, you’re more 
likely to protect it. 

Even small actions can make a difference. By 
downloading this pack, you’ve taken your first 
step to helping the planet. 
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